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C  A  L  I  F  O  R  N  I  A     E  N  E  R  G  Y     C  O  M  M  I  S  S  I  O  N 

General 
Retail Gasoline 
Pricing 
Trends 
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C  A  L  I  F  O  R  N  I  A     E  N  E  R  G  Y     C  O  M  M  I  S  S  I  O  N 

Sources of Retail Gasoline Price Data 
-EIA versus OPIS 

•California EIA 
and OPIS 
gasoline price 
differences 
averaged $0.01 

•EIA data 
collected via 
survey, while 
OPIS data 
collected station 
by station via 
credit card 
swipes 
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EIA U.S. Regular Conventional Retail Gasoline Prices EIA U.S. Regular Reformulated Retail Gasoline Prices
EIA California Regular Reformulated Retail Gasoline Prices OPIS California Regular Gasoline Price Average (ALL)

EIA and OPIS California Gasoline Prices 

EIA U.S. Gasoline Prices 
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California Retail Gasoline versus Spot 
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OPIS California Regular Gasoline Price Average (ALL) OPIS LA Spot Price
OPIS SF Spot Price EIA WTI Spot Price FOB
EIA Brent Spot Price FOB

Richmond Fire: August 6, 2012 

Torrance Explosion: February 18, 2015 
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OPIS LA Spot Price OPIS SF Spot Price
OPIS Northern California Regular Gasoline Price Average (ALL) OPIS Southern California Regular Gasoline Price Average (ALL)

Richmond Fire: August 6, 2012 
Torrance Explosion: February 18, 2015 

Regional Retail Gasoline versus Spot 
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• For entire data series shown, Northern California retail prices averaged $1.01 over the SF Spot 
• For entire data series shown, Southern California retail prices averaged $1.09 over the LA Spot 
• In 2015, Northern California retail prices averaged $1.11 over the SF Spot 
• In 2015, Southern California retail prices averaged $1.40 over the LA Spot 
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6 

Take-away: 
• OPIS and EIA California retail gasoline price data show roughly 

similar trends (average $0.01 difference). 
• The California retail price trend over the displayed time period are 

largely similar to national movements, except for spikes on weeks of 
October 8, 2012, March 2, 2015, May 18, 2015, and July 20, 2015 
(peak points). 

•  San Francisco and Los Angeles spot price movements are largely 
similar in 2015, with exception for the July 20, 2015 spike (2015 
movements not a result of crude oil price changes). 

• Northern and Southern California retail prices responded differently to 
the February Torrance Refinery outage (Southern prices grew more). 

• Southern Californian retail price difference to Los Angeles spot grew 
$0.31 over average. 
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Retail Gasoline 
Pricing 
By Brand 
And Region 
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2015 Annual Retail Fuel Outlet Report 
(CEC-A15) 
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76, 9% 

Chevron, 19% 

Exxon/Mobil, 
3% 

Shell, 11% 

Hypermart, 
15% 

Other Total, 
29% 

Arco, 14% 

2015 California Fuel Sales by Brand • CEC-A15 in 2015 
accounted for 80 
percent of all 
gasoline sales in 
California 

• 58 percent of these 
sales were 
Hypermart, Arco, and 
“Other” brands 

• BOE reported 15 
billion gallons of 
gasoline sold in 2015 
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 California Gasoline Prices Vary by Brand 
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OPIS California Regular Gasoline Price Average (76) OPIS California Regular Gasoline Price Average (ARCO)
OPIS California Regular Gasoline Price Average (CHEVRON) OPIS California Regular Gasoline Price Average (EXXON/MOBIL)
OPIS California Regular Gasoline Price Average (HYPERMART) OPIS California Regular Gasoline Price Average (OTHER)
OPIS California Regular Gasoline Price Average (SHELL)
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Los Angeles Area Gasoline Prices 
by Brand 
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76 ARCO CHEVRON HYPERMART

OTHER SHELL EXXON/MOBIL

• Los Angeles, 
Orange, and 
Ventura Counties 

• 2015 price peak 
$4.40 week of July 
13 

• 2014 price peak 
$4.39 week of 
April 28  

• 2015 Chevron – 
Arco difference: 
oAverage: $0.27 
oMax:       $0.41 
oMin:        $0.17  
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Bay Area Gasoline Prices by Brand 
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• Counties from 
Santa Cruz to 
Napa 

• 2015 price peak 
$3.80 on the week 
of May 4 

• 2015 Chevron – 
Arco difference: 
oAverage: $0.29 
oMax:       $0.41 
oMin:        $0.19 
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76 ARCO CHEVRON
HYPERMART OTHER SHELL
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Sacramento Area Gasoline Prices by 
Brand 
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• Sacramento, Yolo, 
Sutter, Placer and 
San Joaquin 
Counties 

• 2015 price peak 
$3.67 week of 
May 11  

• 2015 Chevron – 
Arco difference: 
oAverage: $0.35 
oMax:       $0.50 
oMin:        $0.23 $1.50
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San Diego Gasoline Prices by Brand 
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• San Diego County 
• 2015 price peak 
$4.37 week of July 
13  

• 2015 Chevron – 
Arco difference: 
oAverage: $0.23 
oMax:       $0.38 
oMin:        $0.16 
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Central Valley Gasoline Prices by 
Brand 

14 

• Kern to Stanislaus 
Counties 

• 2015 price peak 
$3.82 week of 
May 18  

• 2015 Chevron – 
Arco difference: 
oAverage: $0.43 
oMax:       $0.61 
oMin:        $0.29 
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Take-away: 
• Retail gasoline prices vary by brand. 
• Regionally retail prices vary within each brand group, but the relative 

order or “orbit” of each brand’s price seems to be maintained. 
• Los Angeles and San Diego retail prices spiked three times in 2015 

with spike peaks occurring on weeks of March 2, May 18, and July 20. 
• Bay Area and Sacramento area retail prices only spiked twice in 2015 

with spike peaks occurring on weeks of March 2 and May 18.  
• Price differences between the Arco and Chevron brands appear similar 

across regions, with less densely populated regions exhibiting larger 
average differences.   
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Gasoline  
Retail  
And  
Refinery 
Margins 
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Energy Commission’s Margins Table 
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Margins Data Explanation 
• The Energy Commission posts gasoline “margins” at: 

http://www.energy.ca.gov/almanac/transportation_data/gasoline/
margins/  

• Margins tables posted back to 1999 
• Estimates of different costs and profits experienced in bringing 

gasoline to retail 
• Calculations created by using the Alaskan North Slope crude oil 

price, one state average retail gasoline price (EIA), and a state 
average branded and unbranded rack gasoline price.  

20 
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Branded Margins 
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Unbranded Margins 
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State Retail versus Rack 

23 

$0.00

$0.10

$0.20

$0.30

$0.40

$0.50

$0.60

$0.70

$0.80

$0.90

1/
6/

20
14

2/
6/

20
14

3/
6/

20
14

4/
6/

20
14

5/
6/

20
14

6/
6/

20
14

7/
6/

20
14

8/
6/

20
14

9/
6/

20
14

10
/6

/2
01

4

11
/6

/2
01

4

12
/6

/2
01

4

1/
6/

20
15

2/
6/

20
15

3/
6/

20
15

4/
6/

20
15

5/
6/

20
15

6/
6/

20
15

7/
6/

20
15

8/
6/

20
15

9/
6/

20
15

10
/6

/2
01

5

11
/6

/2
01

5

12
/6

/2
01

5

1/
6/

20
16

2/
6/

20
16

3/
6/

20
16

4/
6/

20
16

5/
6/

20
16

6/
6/

20
16

7/
6/

20
16

8/
6/

20
16

D
ol

la
rs

 p
er

 G
al

lo
n 

Ex-Tax Average 76, Chevron, Exxon, Shell Margin Ex-Tax Average Hypermart and Other Margin

Branded Average Unbranded Average

14-16 Branded Average = $0.50 

14-16 Unbranded Average = $0.36 



C  A  L  I  F  O  R  N  I  A     E  N  E  R  G  Y     C  O  M  M  I  S  S  I  O  N 

24 

Take-away: 
• Branded and Unbranded margins posted by the Energy Commission 

are trend metrics, designed to be used in comparison with one’s self at 
different points in time. 

• Spot prices are not used in designing product margins since the spot 
market is not directly part of the product distribution chain, even 
though spot prices are highly correlated with rack and retail prices. 

• When compared to estimated branded and unbranded retail prices are 
compared to their respective rack prices, branded margins appear 
relatively more stable while unbranded appear more volatile.  

• All margin calculations posted by the Energy Commission ignore 
costs, some of which are variable by time and region. 
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Gasoline  
Retail Prices 
And  
Gasoline Product 
Imports 
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PADD V Infrastructure Connections 
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Gasoline Net Import Numbers 
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Lines represent final accounting after all movements 
of material are accounted for. Movements of product 
include foreign, interstate, and inter-area (North/South) 
movements. While one area may on net be a exporter  
or importer, individual shipments show 
incidents of product shuffling between ports. 
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Gasoline Net Import Numbers 
with Gasoline Prices 
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Take-away: 
• Gasoline and gasoline blendstock imports into Southern California 

increased noticeably in 2015, reaching as high as 4.7 million barrels 
for the month of May. 

• Southern California averaged 2.6 million barrels a month of imported 
gasoline and gasoline blendstock in 2015, up 2.1 million barrels from 
the 2014 average of 500,000 barrel a month. 

• Northern California averaged 1.9 million barrels a month of exported 
gasoline and gasoline blendstock from May 2015 to September 2015, 
up 1.11 million barrels from the 2014 average of 790,000 barrel a 
month. 

• It is unclear whether price signals caused the changes in 
imports/exports or the changes in imports/exports caused the changes 
in price.  
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• Questions and Comments: 
 
 

Ryan O. Eggers 
Supervisor, Transportation Fuels Data Unit 

Supply Analysis Office 
California Energy Commission 

(916) 651-2920 
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